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The term public diplomacyis a product of American activity in
the middle years of the cold war. In 1965, Edmund Gullion, a
retired diplomat who became dean of diplomacy at Tufts University,
unveiled the term the diplomacy at launch of the Edward R. Murrow
Center for Public Diplomacy.
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Most scholars date the first usage of "public diplomacy" to 1965 when
Edmund Gullion, a career diplomat used the term in connection with
the foundation of the Edward R. Murrow Center at Tuft’'s University
Fletcher School of Law and Diplomacy. %

HIVALINAZEE L TOXY VT RHY, BICHRGIZR N HEE L=
TIE7R <, BERZR MR B34 LT-AEE23 public diplomacy" T 2,

QT v T4 Faw—L s
IXT Y w7« FpFa~v—] ([ZO0TTRNTE D ERESN TN
é@ﬁ:“%bﬁ FEEEh) (& 6 ki, 2008) (I LEEITARV, A > Z—F
(2 & BEREREU I IR D X O [ ST s,

N7V w7« F 47 r<i— [public diplomacy]
BONEOAARL L1, RS & DT TR bAiit /e E 21TV,



SNE TR A~NERA X N DT, g,
[F] CEET S Th A HEREIZBIT ARG OV THIFER L TEBE 720,

HERECIINNT Y v « Ty avi—% [AHAIR] ZIES, ZOR
AT, *PVES TREVME] CETORIRROESNEF A~ & £
). TN (ENAHTEE) - SV AHRIEE) & ED L DI HD
MUER S N>oHh bt RL, ATV v T - F o Savy
— LI RERINEE L BE - Ui Th B, @

TR RV AU DPEB LTS THD Z SITEN L2, ST v o -
F 4 T —DEFUIOWVTERY FFTBEV, A% —%y b ETIE
PIFD X D RN ST 5D,

"the influence of public attitudes on the formation and execution

of foreign policies. It encompasses dimensions of international

relations beyond traditional diplomacy . . . [including] the cultivation
by governments of public opinion in other countries; the interaction of
private groups and interests in one country with those of another . . .

(and) the transnational flow of information and ideas" ®’
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Public diplomacy promotes the national interest of the United States
through understanding, informing and influencing foreign audiences

in order to impact the behavior of foreign governments. ' )
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Public diplomacy is a political instrument with analytical boundaries
and distinguishing characteristics, but is it an academic field? Itis
used by states, associations of states, and nonstate actors to under-
stand cultures attitudes, and behavior: build and managerelation-
ships: and influence opinions and actions to advance interests and

values. ¥
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public diplomacy is a term that is very closely associated with the
United States Information Agency, which used it to describe its
mission. The terms public diplomacy and propaganda are closely
related. The term public diplomacy clearly originated as a euphem-
ism for propaganda. According to publicdiplomacy.org, a website
sponsored by the USIA Alumi Association,

The term was first coined in the mid-1960s by Dean Edmund A.
Gullion of the Fletcher School of Law and Diplomacy. Explaining

the origin of the term, Gullion wrote (1967) that:

“Even beyond the organ o fthe Government set up to handle



information about the United States and to explain our policies,
what is important today is the interaction of groups, peoples, and
cultures beyond national borders, influencing the way groups and
peoples in other countries think about foreign affairs, react to our
policies, and affect the policies of their respective governments.”
“To connote this activity, we at the Fletcher School tried to find a
name. Iwouldhave liked to callit ‘propaganda.” It seemed
like the nearest thing in the pure interpretation of the word to
what we were doing. But ‘propaganda’ has always a pejorative
connotation in this country. To describe the whole range of com-
munications, information, and propaganda, we hit upon ‘public

”» (1 4)

diplomacy’ .

The term "public diplomacy" was coined in 1965 at about the time
of Murrow's death by Edmund A. Gullion, dean of the Fletcher
School of Law and Diplomacy and a former foreign service officer,
in these terms:

"deals with the influence of public attitudes on the formation and
execution of foreign policies ... encompasses dimensions of foreign
relations beyond traditional diplomacy, the cultivation by govern-
ments of public opinion in other countries; the interaction of private
groups and interests in one country with those of another; the
reporting of foreign affairs and its impact on policy; communication
between those whose job is communication, as between diplomats
and foreign correspondents; and the process of intercultural com-
munications. Central to public diplomacy is the transformational

flow of information and ideas." ' ®
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Prime Minister Shinzo Abe closed his inaugural policy speech to the
Japanese Diet (Parliament) on September 29, 2006, with the following

statement:



It is quintessential for Japan to present its “country identity” to the
world so that many countries and many people will regard Japan as
a good model to emulate. Moreover, I will place emphasis on creating

an environment that will attract such people to come to Japan.

No other prime minister of Japan had ever expressed in such a clear
manner his concern for public dilplomacy. ~ “Public diplomacy” is
not a term that is heard often in Japan, and still it is not a concept
that is shared as social consensus except among a small diplomatic
community. However, it has been increasingly highlighted as a tool
for strategies of diplomacy, cultural promotion, trade, tourism, and

urban planning. ?%
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(DPeter van Ham “The Rise of the Brand State” (2001)
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Abrand is best described as a customer’s idea about a product, the

17



“brand state” comprises the outside world’s ideas about a particular

country. %
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We all know that “America” and “Made in U.S.A.” stand for
Individual freedom and prosperity; Hermes scarves and Beaujolais
Nouveau evoke the French art de vivire, BMWS and Mercedes-Benzes
drive with German efficiency and reliability. In fact, brands and states
often merge in the minds of the global consumer. For example, in
many ways, Microsoft and McDonald’s are among the most visible
U.S. diplomats, just as Nokia is Finland’s envoy to the world. In
today’s world of information overload, strong brands are important
1n attracting foreign direct investment, recruiting the best and the

(37)

brightest, and wielding political influence.
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Branding acquires its power because the right brand can surpass the
actual product as a company’s central asset. Smart firms pour most
of their money into improving their brands, focusing more on the values
and emotions that customers attach to them than on the quality of the

products themselves.
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