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Japan is reinventing superpower— again. Instead of collapsing
beneath its widely reported political and economic misfortunes,
Japan’ s global cultural influence has quietly grown. From pop music
to consumer electronics, architecture to fashion, and animation to
cuisine, Japan looks more like a cultural superpower today than it
did in the 1980s, when it was an economic one. But can Japan build
on its mastery of medium to project an equally powerful national

message? (1)



Cool Japan D17 (HExK)

Mg O A AT RGOS A2 KEICEHT 5 2 & TERRRARICRVIAD I & L
TWER, WEEMbh2 L5 kb e, BiobDE NI KVFREDOHD
BAEPETH LIS, BEDLDEEMET D ZOIITEMAE D, RERIR
HSREIZ 1972 T AV IO Rwr Rev A%x— ERGgBORH LT 2 Y
B DKRZEACEREEIC ST A Z1d 1973 4EIT CVCC (Compound Vortex
Controlled Combustion, #AMKHABMIESR) T VU 2R L. 1973 FIZZ O
TUUVEBEB LYy s ERE L, HATHD TAF—kZ2 7 VT L
FHEE L WS REELBDORE, AL KA VxR ORBHRHKET
b, FOBRBIATRFEMMEZHDE LTEMERAA N A2 ¥
VHERIXT TV A DT TRV, 1979 FICIEERER LIV =—
DY F—2 < DHFE, 1983 FEITIIMEREN T 7 I a2 FRE L, LRI
HRPIE R LT ZEiIZhd, bbhAHA, BIETH BROEIFIIHAD b v
FUIGATHDZ LIFRENRY, LrL, 207 — - Pr RUigmTERY b
FHONTWAEDIE, FAEGTOHINE= (1950 4) . =F—4HE 1938 4), JLEF
B (1947 &) | EIREE (1941 4) | A Fr— @K@, 1973 %) ZIILH, X
#DS, RrEy, na—F7 4, AFELRLEPRY EF6NTVDHDOTH S,

Standing astride channels of communication, Japan already possesses
a vast reserve of potential soft power. And with the cultural reach
of a superpower already in place, it’ s hard to imagine that Japan

will be content to remain so much medium and so little message. (2)
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*the universalism of a country’ s culture and its ability to establish
a set of favorable rules and institutions that govern areas of
international activity are critical sources of power. As we shall
see in greater detail in chapter 6, these soft sources of power are
becoming more important in world politics today.

Such considerations question the conclusion that the world is about
to enter a Japanese era in world politics. The nature of power is
changing and some of the changes will favor Japan, but some of them

may favor the United States even more. (3)
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What is soft power? It is the ability to get what you want through
attraction rather than coercion or payments. It arises from the
attractiveness of a country’ s culture, political ideals, and policies.

(4)
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Tim Criag. Cool Japan: Case Studies from Japan’ s Culture and Creative
Industries (Ashiya: BlueSky Publishing, 2018) TIIRFL L. HFEHIIT 1L -7 L
AT EHDHN, MIZHHEENND D, BEERREL VD Z LIRS, Tim
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The Cool Japan Promotion Council was part of Japanese government
> s Cool Japan initiative, which was formally launched in 2010 with
the establishment of the Creative Industries Promotion Office within
the Ministry of Economy, Trade and Industry METI). It was headed
by the Minister in charge of Cool Japan Strategy and composed of nine
regular members plus 34 guest speakers representing various industries

and professions, including songwriter and AKB48 producer Yasushi
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Akimoto and fashion designer Junko Koshino. The Promotion
Council’ s mission, as Abe stressed, was to achieve results, in the
form of increased exports of “cultural products” and an enhanced
national image (13)

In “Japan’ sGross National Cool,” which appeared in the influential
American journal Foreign Policy in 2002, Douglas McGray argued that
Japan, which had been an economic superpower in the 1980s, had now
become, thanks to the worldwide popularity of its popular culture,
a cultural superpower, with a high level of “national cool.” And
that this gave Japén “soft power” : political scientist Joseph
Nye’ s term for a country’ s ability to influence other nations
and peoples through the attractiveness of its culture and values
McGray’ s providing impetus to the movement toward greater government
support for Japan’ s cultural industries (14)

But by the first decade of the 21st century, Japan’ s popular culture
had taken charge of the nation’ s “brand,” and not just in Asia, but
worldwide. Japanese comics and animation had strong global
followings, and were known by their Japanese names, manga and anime.

Two generations of world citizens had grown up with Doraemon, Sailor
Moon, Dragon Ball, One Piece, Pokemon, Hello Kitty, Super Mario, Final
Fantasy, and Street Fighter. Sushi, ramen , and mathca tea were
enjoyed around the world and washoku, or Japanese cuisine, had been
designated an “intangible cultural heritage” by UNESCO. Japanese
fashion, TV dramas, pop music, idol groups, karaoke, -+ the list of
popular Japanese cultural products went on and on (15)

TAL TV 7 — e P¥ R0 & “traditional culture, popular
culture, and business” @6 & 3 ODSEMNSLER I N TVWE Z L 2 iIcE
WL EITERIZET S, 2F0, 7= Ty v 2bEE EXE
D_HMERSDZ EEIT-oZ LR LD,



Cool Japan DITH (#Ex K)
6. 9= -TrvRV] OEEDTAH

2002 EICRFEIN (7=« Dy 3UER) b 10 FUERHRTH L. L4
CITBESTEHEEFRELTE TS, 2013FEUBD I —/L « V¥ /S DERE L
<OEY EIFTHRZW,

BONCA v Z—F v b EICABREShTWS [HeErrEHER#]]  (2013.9.12
) ICBITS 7=y Ry OERITROBEY Th D,

T UHRT ZANIRBENDIR Yy TANTF =R VAT 4 THEER
ExrEL LR, EZ&%’%@TM% B 53k - HFRITEN S UL, H DV,
Z 9 W o 723Uk & FERRE I WIHELTWI S &5 EY fEA,

[ — PR @unﬁ)%%*’“ék A, CHRIZ X 0 I B2 5,
BABBAROYLEF LT (BAUbZZ —AE, &) AVD5EE L b,
RIFEXEB R EVPHET 2 ULRET =7 FEETZE b H 5,

=N x R DRENRaT UV, wUH T =A Ty
Y. TARN, axTL BAKX (UL A1) ble &, #FHHE UL % %S
THarTUoVEE -V IVIAT A TEXTHDI L VD, ZOMIZ
B3, EERTE - bOS3 VEE, EOMONRLEY 250 &35
RTINRERFEREDOY—ERE, BTHEH=oV U PRDEDO I E & aH
FBEAREYL., 7=y XG5 ENED an .

AT (27— v RUEIEOBEE LR (2013) TIRROEY TH D,

[T — T LW H IR, 2002 FIKEAT ¥ —F Y R MBREEK
L7cimXilimz 33 2 & Sd, [Fiwid. N7 /VARERIZBARH - &%
FICHE DAL TV AR, Ry ZHNVF v —IC L BB 2R &S
¥, [FyaFfnr-r—n) LbEIRE—FD (VYT F-RU—] 2F
LTWaEERLE, VT RXU—] LiE, Va7 +F A (Joseph
Nye) N—/3— NRZFERPEE L7BLE T, MEOCEREZMTT2/1ThH
V. HEOBIAH - BRER R BEERICET 20D L &b, 20k, 17
—NTX N EWIBENRAT 4 THEIHEBIIRG T LR T,
[ =N T ) IR ERN R, BIZ, BT 17 —L (ssFn



LB LS TE 55205

v, Fir) | RN BARORERRY —EADORHEIND, £LT,
=N X RAEET DEEORHAL, UL EBIZELL TS, M4
FNE, B, BE, L BE F—LFEOa T UVEERETI LN
Eholoi, EETIHE, B, 77 via, HIRES, BOLEOEEET
RS> TWD (18) o

[ 7 =L % PR RIE DRG] (2015.6 [27— LY v S U HRIGE BB = 7 5
471 ) TIIRDOEBY TH D,

O =T RAL AEAR T =N E L B X DHARDOHS (T=24, <27,
TF=bEOaALTrY Tyyvary, BBHEIUE, THA U ARy MORERIN
2E)

O —NT X NI, 72— XD, (1) E#REE. (2) B
~OFEE - P—E AR, (3) A \T L FOENHEEOEBEREA LV
PDRACEB L, HHRORELZIVIAT,Z L T, BAROREFHREIZS/2T
577 v NI a9

(7=« xRN BWINIBT AT —L D0 EDE LTHRZD
e, B BAS L, “Japanese popular culture” & LC#Ezx k5452 L
NELBHD, MEORAERBIOENRIL, 7=, v~ H, F—LREOKRy T
ANF % —2 BRI T —2D (7 — - xR ELTHRZ, TVFNL2
VT UYVEEIERRDIEBRBD DI END, vUH, T=A, F—LEEREK
ELTHIALES &L LTEERICKERBLRH S T-DOTIXRWEA S M, /NEY])
Iy 7 7% —Li3fhl (20100 THERO L IITERTND,

CUHRT A E Vo EX Y T —a T VI L CUIEEANEIC A
THAROEANTENEN. > TRKEWVWEZHZLZ LA T E L ERT HILE
PERENDTEN, ZORICET HREROBEIX TERL~LV) TORKRLE
BGLANLTRI S TWREREOHWEIT-& Y LI-AHBEREGREZ RH LA
72, 2V S HETE o,

XALERL Vo T FLHSIDB, BRIV T b« RNU— JY—=RZHF->T
WG, BARBUFBEERED L ITED TV L T o To R E IR 20



Cool Japan DT (HexK)

FFE,BEFD (27— Oy Xv) ZRIALTREZEDPRERIRELOS &
Thot-, BARIZ. HEOXULT A T HITHONT, BAANE LTOFHEZ RS
RETHHN, ZOFHHITRLTEBED D bOTIERNI L 245 —EREE L
TRBEW\WHODT,

FThbb, (77—« D] BV TbMEROIE, mH A AR
CEHEARE EAEEE AAMEICEA I T LS L LTS Z L TidnE
B3, o, 7=« xR0 ZERZAEROR Y T« ANVF ¥ —72D
A9, I TEEROIT (7—0N - Dy v ZEELTWHWDOIERAEAN
ThHARAZ L, AEANCE ST, (7= xR ] (oZnn=yRY) B
Ry THLVF ¥ —ThboL, BHRIYELTHAI LHEVERITRVDE, L
L. BIEEARTHDWYS (7=« Vx| ZmETVHDIXEAANTS
D, BABRFE WS Z L2599 h, BARAELT, BRELT 77— -V
¥R BEDEIITRZADONMIEAR (V) OFBELLTEZRTNITRL
2V, BANBENRY ZONVF ¥ —DOREBEL R TWAEREREL LT
HEMLH D, T, s E sl . BIZhE - ES - TELL V-T2 LD
RIGRERER IR T O TR, ARAREREZEDIZEREL V- bDE
TEENDHZLIThDH, WML D AR T — AIFICBATIIHRIZD X
VF I THENOE VoL ) RHEAREA TR . BARAOBMS 22 L
INETOLEHERECHBIBEERE, EFHERO/NLEE L TRADREA A
—UDLHELTNWDLZLE2BETLILEDREERDOTH D,

[ — e DxXv ) FHRNRAAREES LT IR RVWEETH D,
XACTF AT 4 T 77 FOEIER AT &) D [7—)b » X N AL 7 — /LTI
W] ERBRALTEBI I,

[J = OxRy] LRI, EHIL, T2ART—A, T7y¥a
VR E ai e BADOR 2 O3B -, L LEBRRICHRVES N &
H o TWABRRBARDESRAR Y 7 NEEIZOWT, BIRIBIREZMA T
RULONDEXIELNAIZSETHD, 20T VB HYMLE)
RELRVCEEDH D ST,

W TT = AR —ARBODITWEIZIEE o722 & TiERRV, £
H 2000 FERICAS T EBARD LS ICFHFEICEIND K I ITR-TeDONE DHE
HiZ, 722 —AD0HHERNEREFTERVKRE IZIRY, FRD



